


versity.”38 The first issue, Gidi gidi bu ugwu eze (“Unity is strength”), features youth of
the Igbo communities of Nigeria.

Other projects are available for sale but hidden inside other publications. In 2004,
fashion duo Bless began the action of publishing their lookbooks in independent mag-
azines. Bless did not confine their lookbook inserts to fashion magazines. The mag-
azines were offered for sale as usual but also distributed to Bless clients. As a result,
Bless clients were exposed to the unique magazines, and the magazine readers ex-
posed to Bless. At the end of that publishing project, Bless produced a multiple (Fig-
ure 3) in an edition of fifty consisting of all twelve issues of the magazines topped off
by a Bless handle.39 Priced at about $250, the multiple is inexpensive considering its
limited edition and unique content.

Levi’s is clearly aware of the cultural capital of the fashion sphere and its print proj-
ects. The Levi’s Made & Crafted collection publishes “ideas and inspirations behind
each collection . . . in a biannual publication, created in partnership with an Amer-
ican art and culture periodical” such as The Thing Quarterly.40 J. W. Anderson collab-
orated with photographer Larry Clark for a zine insert called The Smell of Us in Detour
Journal’s Spring/Summer 2015 issue. It shows teenage actors in Clark’s movie wear-
ing Anderson’s designs. Subscribers to the magazine 032c received fashion designer
Gosha Rubchinskiy’s first photography zine as a supplement. It was based on his de-
but collection Evil Empire. Pop, Purple Fashion, Dossier, and Detour regularly include
zine or pamphlet inserts.

While fashion industry publications such as invitations and brochures are dis-
persed to a select few, fashion designers’ publications may be acquired at high-end
fashion destinations such as the Dover Street Market, Ooga Booga, Colette, Opening
Ceremony, Creatures of Comfort, and Totokaelo. These emporiums and directional
boutiques regularly stock publications by fashion designers, and most offer in-store
programs or performances that feature them. Boutique proprietors make print de-
sirable by subverting the expectation that designers create only garments and acces-
sories. One journalist described Colette, 10 Corso Como, and Dover Street Market as
“elite backlash against democratic fashion,” but the inspiration for Dover Street Mar-
ket was the Kensington Market, where “punk and vintage and art-school chic happily
co-existed.”41 Newly released zines and artists’ books symbolize the old market and
are some of the affordable objects in the stores.42 IDEA, both a bookseller and a pub-
lisher, has an outpost in Dover Street Market where it has launched (and published)
limited-edition, instantly collectible photobooks by designers Vetements and Gosha

38. Description from the website of Tenderbooks, https://tenderbooks.co.uk/collections/fashion/products/kenzo-folio

-issue-1.

39. For a more detailed description of the project, see https://bomdiabooks.de/product/bless-lookbook-collaborations/.

40. “Into the Wilderness,” Lulu (Fall and Winter, 2014): 49.

41. Sarah Sands, “Fashion Dressed as Art,” The Spectator, September 12, 2007, http://www.spectator.co.uk/2007/09

/fashion-dressed-as-art/.

42. Fashion designer Virgil Abloh of Off-White and artist Cali Thornhill Dewitt collaborated on a project that included

a t-shirt, an art installation, and a rope-bound zine at Dover Street Market in Ginza (2014): http://www.complex.com

/style/2014/10/off-white-dover-street-market-ginza-capsule-collection.
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Rubchinskiy. The Vetements book, published in a limited edition of 500, is “the larg-
est photography book ever centered on a single fashion collection, according to Idea
Books’s press team.”43

Ooga Booga sells garments and accessories by fashion designers as well as pub-
lications. In November 2015, the same month that Susan Cianciolo was on the cover
of ArtForum, the Ooga Booga website had an entry for twenty unique zines made by
the designer, selling for just thirty dollars each. In 2015, Marques’ Almeida (future
LVMH Prize winners) designed a tote bag for Opening Ceremony that included Mar-
ques’ Almeida Book 01, the “inaugural issue of Marques’ Almeida’s Journal.”44 In addi-
tion to being valued by the people who purchase them, these print projects are bene-

43. Steff Yotka, “Vetements Is Releasing a Photo Book with Idea Books—Here’s Your First Look,” Vogue, January 11,

2016, http://www.vogue.com/13386574/vetements-idea-books-photography-book/.

44. “Wear Your Denim and Carry it Too,” Opening Ceremony blog, February 23, 2015, http://www.polyvore.com

/marques_almeida_for_opening_ceremony/thing?id5130929284.

Figure 3. Lookbook Collaborations Bless multiple, edition of 50. Stack of 12 magazines containing lookbook
collaborations, held together by Bless handle. ©Bomdiabooks. Used with permission of rightsholder and
Bless. Please see the online edition of Art Documentation for a color version of this image.
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ficial to the designers themselves, whose professional opportunities may be expanded
by them. Susan Cianciolo explains how her first book Run 7, published with Alleged
Press, led to “many exhibitions” as a result of the book having “slowly travelled around
[the world].”45 Jonathan Anderson successfully applied for his position as creative di-
rector of Loewe with a “meticulously crafted book.”46

Some fashion publications are found at the international art book fairs, which fea-
ture artists’ books and small press publications. For example, Ditto Press, a partici-
pant in the fairs, has published zines by fashion designers Claire Barrow, LiamHodges,
and Grace Wales Bonner. In an email message to the author, Lucy Moore, propri-
etor of Claire de Rouen book store, states that both issues of menswear designer Grace
Wales Bonner’s zine Everythings For Real 2, which was launched at Frieze London 2015,
sold out of her store. Bonner’s and Barrow’s zines were art directed by Jamie Reid,
whose own art world renown adds cultural capital. Claire Barrow’s limited edition zine,
High Flyers, is “the paper embodiment of Barrow’s FW15 vision, with sketches, mood
boards and inspirational markers combined on the page and channeling the British
youth subcultures and politically charged ideas that inform her collections.”47 These
print projects are not limited to documentation of the designers’ seasonal collections
in the way that invitations and catalogs are. They are for sale, often facing the art world
in the alternative, art-centric fashion scene, which consists of multifaceted boutiques,
book stores, book fairs, and websites.

independent fashion photography and photobooks

The influence of documentary photography on fashion photographers of the 1980s
and 1990s is recognized,48 but the possible influence of book artists on contemporary
fashion photographers has not been explored. Photographic artists’ books that feature
the body, such as those by Francesca Woodman and Sophie Calle, seem likely to have
influenced contemporary fashion photographers, who undeniably address the body
in their work but sometimes introduce a critical stance. Collier Schorr’s book 8 Women
utilizes appropriation and her own photography, “introducing a female gaze into the
debate about female representation.”49 Book artist Ed Ruscha has said that “one of
the purposes of my books has to do with making a mass-produced object. The final
product has a very commercial, professional feel to it.”50 While perhaps unaware of
Ruscha’s photography books, many contemporary photographers take his sensibility a
step further, showing commercial work in art gallery exhibitions or using work models

45. Many of Them [firm], This Must be the Place. Many of Them V. III (San Sebastián, Spain: Self-Published, 2014), 364.

46. Murray Healy, “Jonathan Anderson: Wonder Boy,” W, October 20, 2014, http://www.wmagazine.com/fashion

/2014/10/jonathan-anderson-loewe-designer.

47. Lewis Firth, “Claire Barrow Launches Her High Flyers Zine and Opens a Top Secret Shop,” Hero, August 24,

2015, http://hero-magazine.com/article/47287/claire-barrow-launches-her-high-flyers-zine-and-opens-a-top-secret-shop/.

48. Abraham Thomas, “Irony and Mythology: The Fashion Magazine Reconsidered,” in 80s Fashion: From Club to Cat-

walk, ed. Sonnet Stanfill (London: V&A Publishing, 2013); Elliott Smedley, “Escaping to Reality: Fashion Photography in the

1900s,” in Fashion Cultures Revisited, ed. Stella Bruzzi and Pamela Church Gibson (London: Routledge, 2013), 161–74.

49. Perimeter Books, https://shop.perimeterbooks.com/collections/all-titles/products/collier-schorr-8-women.

50. Ed Ruscha, Leave Any Information at the Signal (Cambridge, MA: MIT Press, 2002). The quote originally appeared

in a 1965 Artforum interview with John Coplans.
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for art projects. Photographers Inez van Lamsweerde and Vinoodh Matadin exhibit
and publish their commercial and artistic work together,51 as does Wolfgang Tillmans,
who commented on the subject of magazine work:

For me, the printed page had been a sort of unlimited multiple from the start.
I always loved magazines and newspapers, as actual compositions and objects;
since I was designing some of my spreads in i-D at that time (1992–93), they
were as close to an original work by me as the print that I was making in the dark
room.52

Magnum Photos (Paris) published three issues of Fashion Magazine, each featur-
ing an invited photographer. Issue 3 is Fashion Magazine by Alec Soth: Paris Minnesota,
in which he investigates the space between the two cities: “In Paris, I photographed
Karl Lagerfeld at the Grand Palais. In Minnesota, I photographed a girl with a Chanel
shopping bag in front of Sally’s Beauty Shop.”53

Independent fashion photography books or “photobooks” are often self-published.
There were hundreds of entries to the 2013 Paris Photo–Aperture Foundation PhotoBook
Awards, and almost half of the thirty books shortlisted to win were self-published.54

Photobooks are also published by small publishers such as Karma, Capricious, Cederteg,
Shelter Press, Whisper Editions, Little More, Pogo Books, Galerie Plume Editions, Joff,
Du Books, and Mörel Books. Perhaps due to the rise of desktop publishing and the
strong interest among young creatives in analog forms such as exquisite paper, it is
sometimes difficult to distinguish small press from self-published works. The group
producing independent photobooks includes established photographers such as Col-
lier Schorr, Martin Parr, Roe Ethridge, and Jason Evans, as well as lesser-known photog-
raphers such as Jason Jaworski, Laetitia Benat, Willy Vanderperre, Skye Parrott, Clare
Shilland, Jamie Hawkesworth, and Samuel Hodge. Like Inez van Lamsweerde and
Vinoodh Matadin, these photographers deviate from purely commercial work. In his
book Sacrifice Your Body, Roe Ethridge “conflates a rich array of photographic tropes,
combining personal documentary images made in western Palm Beach County, his
mother’s childhood home, with surreal collage works, and a series discarded from a
Chanel fashion shoot,” for example.55

Some fashion designers are the sole authors of their photography books. Hedi
Slimane has gone back and forth between helming fashion labels and making photo-

51. Mitchell Oakley Smith and Alison Kubler, “Beyond the Photoshoot: New Fashion Media,” in Art/Fashion in the

21st Century (New York: Thames & Hudson, 2013), 222.

52. “Wolfgang Tillmans Opens Up on His Art, His Influences, and His Personal Tragedy,” interview with Peter Hal-

ley, Artspace, 2015, http://www.artspace.com/magazine/art_101/book_report/wolfgang-tillmans-peter-halley-interview

-53106.

53. Magnum Photos, https://shop.magnumphotos.com/products/fashion-magazine-by-alec-soth-signed?

variant5937709995.

54. Jack Crager, “Welcome to the Golden Age of DIY Photo Books,” American Photo, April 15, 2014, http://www

.americanphotomag.com/welcome-golden-age-diy-photo-books.

55. MACK, http://www.mackbooks.co.uk/books/1019-Sacrifice-Your-Body.html.
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graphs and publishing photo books since 2000,56 recently quitting his position as
creative director at Yves Saint Laurent. Emerging fashion designer Gosha Rubchin-
skiy was selected to present his Spring/Summer 2017 collection as the guest designer
at Pitti Uomo, the biannual menswear trade show in Florence. In conjunction with the
June 2016 show, he will launch a new book and video.57 His previous books, Crimea/
Kids and Youth Hotel, sold out immediately at Dover Street Market in London, and
like Slimane, he turned away from fashion during 2011 to work on his photography
projects.58

exhibition catalogs of the fashion milieu

In 1994, Purple publishers Olivier Zahm and Elein Fleiss collaborated with others
to curate the exhibition L’Hiver de L’Amour at the Musée d’Art Moderne de la Ville
de Paris. The exhibition featured fashion shows, and the exhibition catalog was de-
signed like a fanzine, featuring photo collages, text fragments and quotations, and

Figure 4. Spread from The Great Tetrahedral Kite, published on occasion of the solo exhibition if God COMes
to visit You, HOW will you know? (the great tetrahedral kite) at Bridget Donahue Gallery in New York, May 17th –

July 5th, 2015. Published by Nieves. Image features opening-night details (L) and (obscured) list of partici-
pants in various performances during run of exhibition (R). ©Susan Cianciolo. Used with permission of Bridget
Donahue and Susan Cianciolo. Please see the online edition of Art Documentation for a color version of this
image.

56. “Heidi Slimane,” Business of Fashion website, 2015, http://www.businessoffashion.com/community/people/hedi

-slimane.

57. Ted Stansfield, “Gosha Rubchinskiy Is Staging His Next Show in Florence,” Dazed Digital, 2016, http://www

.dazeddigital.com/fashion/article/30469/1/gosha-rubchinskiy-is-staging-his-next-show-in-florence.

58. “Gosha Rubchinskiy Menswear Guest Designer @ Pitti Uomo 90,” Pittimmagine, 2016, http://www

.pittimmagine.com/en/corporate/fairs/uomo/events/2016/rubchinskiy.html.
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Figure 5a. Everythings for Real 2. Front cover of container, with booklet title visible. Published by Ditto Books. No
Date. ©Grace Wales Bonner. Used with permission. Please see the online edition of Art Documentation for a color
version of this image.
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various fonts.59 The catalog was released during the early days of independent fash-
ion publishing activity when Bernadette Corporation was active. Bernadette Corpo-
ration provides a bridge from the 1990s to the 2010s, once again involving a maga-
zine. Bernadette Corporation’s retrospective 2000 Wasted Years, displayed in 2014 at
the Institute of Contemporary Arts in London, was documented in the fourth issue
of Modern Matter magazine in collaboration with ICA. The exhibition was first dis-
played in 2012 at Artists Space in New York, and for that occasion Artists Space pub-
lished a lookbook documenting Bernadette Corporation’s Fall/Winter 1997 Hell on
Earth collection. In 2010, Gosha Rubchinskiy’s third collection The Sunrise is not far
behind the mountains consisted of three parts:

The first was a video shot in St Petersburg, it was 22 mins long. It was about
our friends and skaters, showing what is going on around us. The second was
a book. I had asked my young friends to take photographs which represent the
summer to them, and I collected them together in this book. And the third part
of the presentation was the collection itself. We created an old school suburb
gym where there were twelve guys working out for one hour.60

Figure 5b. Spread from Everythings for Real 2. Published by Ditto Books. No date. ©Grace Wales Bonner.
Used with permission Please see the online edition of Art Documentation for a color version of this image.

59. Carolyn Gray Anderson, “L’Hiver de L’Amour,” Flash Art 176 (May/June 1994): 109.

60. Rubchinskiy quoted in William Oliver, “Go Go Gosha: Rising Russian Menswear Designer Gosha Rubshinskiy Is Tak-

ing Advantage of Post-Soviet Youth,” Dazed Digital, 2010, http://www.dazeddigital.com/fashion/article/6436/1/go-go-gosha.
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The book, according to Rubchinskiy himself, is an essential component of the fash-
ion collection.

Independent publisher Nieves published the catalog for fashion designer and art-
ist Susan Cianciolo’s 2015 exhibition if God COMes to visit You, HOW will you know?
(the great tetrahedral kite) at the Bridget Donahue Gallery in New York (Figure 4). The
2006 catalog The Woman of the Crowd documented Cianciolo’s collaboration with
Cone Denim, which was launched at the Sears-Peyton gallery in New York and at
LACE (Los Angeles Contemporary Exhibitions) gallery in Los Angeles. The opening
nights included runway shows, and the garments and other objects were on display
and for sale for the duration of the shows.

Recently, two emerging fashion designers published books to accompany events
or exhibitions. Grace Wales Bonner produced the zine Everythings for Real 2, previously
mentioned, to explicate her Spring/Summer 16 collection Malik. Instead of catalog-
ing the collection itself, it “references the poetry of diaspora, blaxploitation cinema,
pirate VHS cover design, mirroring and rhythmicality, and the postcolonial and cultural
theory that informs so much of Wales Bonner’s design work” (Figures 5a and 5b).61

In an interesting reversal of expectation, the 2014 fashion exhibition You Reach
Out—Right Now—for Something: Questioning the Concept of Fashion at Art Tower Mito

Figure 6. Spread from Ost End Girls. Self-published. ©Atelier E.B. Used with permission. Please see the
online edition of Art Documentation for a color version of this image.

61. Description from the web site of Claire de Rouen book store, accessed December 10, 2015, http://shop

.clairederouenbooks.com/products/grace-wales-bonner-everythings-for-real.
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in Japan was based on a book that fashion designer Nakako Hayashi published in 2011,
Kakucho Suru Fashion (Expanded Fashion). In addition, an exhibition catalog was pro-
duced to complement the 2014 exhibition,62 and issue 12 ofHere and There, the mag-
azine Hayashi produces occasionally, further documented the exhibition by includ-
ing personal information about her relationships with the featured artists and notes
on her experience preparing and installing the exhibition.

There are visual artists working with the subject of fashion and producing catalogs
for sale in art environments. The 2012 art exhibition *95 (In Paris The Outsiders are
Officially In) featured the conceptual work of Marc and Ian Hundley and Nick Relph,
loosely based on their shared experience of the Comme des Garçons Spring/Summer
1995 runway presentation in Paris.63 The artists produced an inexpensive catalog bro-
chure for the exhibition, adding another layer of reinterpretation of the original event.
Artist K8 Hardy’s runway performance in 2012 at the Whitney Biennial, Untitled Run-
way Show, is documented in her artist’s book How To: Untitled Runway Show (2013),
by DoPe Press, and artist Seth Price, in Documenta 13, presented garment sculptures

Figure 7a. Atelier E.B. window display at Tenderbooks, May 2017. Photograph by Mark Blower. ©Atelier
E.B. Used with permission. Please see the online edition of Art Documentation for a color version of this
image.

62. Cameron Ailan McKean, “Nakaho Hayashi’s Delicate War against Big Fashion,” Japan Times, April 15, 2014,

http://www.japantimes.co.jp/life/2014/04/14/lifestyle/hayashis-delicate-war-against-big-fashion.

63. Neon Parc [gallery], “*95 (In Paris, the Outsiders Are Officially In),” press release, 2014, http://www.rainoff.info

/projects/*95.php.
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made with fashion designer Tim Hamilton as part of his piece Folklore U.S. The line
was launched at an evening fashion show in a parking garage and then sold at Sinn-
Leffers, a department store near the Documenta venue. The project was later exhibited
at Petzel Gallery, which published a small catalog. A more comprehensive book64 was
launched at Artists Space in New York in 2014, where newly made garments were
displayed. The book includes “anecdotes and speculation to guide readers through fab-
rication processes, materials, and fashion industry protocols.”65 Atelier E.B., the fash-
ion label collaboration of designer Beca Lipscombe and artist Lucy McKenzie, pres-
ented its third collection, The Inventors of Tradition II, in 2015 and 2016 at art galleries
and at the Palace of Art in Glasgow. Garments were sold directly to the public from
a custom-built boutique installation, and the lookbook Ost End Girls was produced on
the occasion of the exhibition in Glasgow (Figure 6).66 It features a catalog of the gar-
ments, texts by Lucy McKenzie, and photoshoots and graphic details, textiles, show-
room interiors, shop-fronts, and ads from the work of Atelier E.B.67 In 2017, Koenig
Books published an in-depth cloth monograph called Inventors of Tradition II. The

Figure 7b. Close-up of window display of Atelier E.B. at Tenderbooks, May 2017. Photograph by Mark Blower.
©Atelier E.B. Used with permission. Please see the online edition of Art Documentation for a color version of
this image.

64. Seth Price, Folklore U.S. (London: Koenig Books, 2014).

65. Artists Space, “Folklore U.S. Seth Price,” press release, 2014, http://artistsspace.org/programs/folklore-us.

66. PDF versions of Ost End Girls (2013) and The Inventors of Tradition Collection 2011 can be found at http://www

.ateliereb.com/Lookbooks.html.

67. World Food Books shop, http://www.worldfoodbooks.com/artist/atelier-e-b/.
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Atelier E.B. lookbooks and the Koenig book were installed in a window display at
Tenderbooks, an art book store, publisher, and gallery in spring 2017 (Figures 7a and 7b).

publication as performance

Performance has been part of the artists’ books landscape from the start. One type of
book documents time and event-based or performance art; another consists of instruc-
tions to be performed. A well-known example of instruction is Yoko Ono’s book Grape-
fruit68; a recent example of documentation is Toom Tragel’s Baldessari Sings LeWitt,69

published in 2009. Since the 1990s, Susan Cianciolo has made books that both docu-
ment her work and perform it, and she has dispersed them during alternative runway
presentations (Figures 8–9). The press release for her 2015 exhibition at the Bridget
Donahue Gallery devotes a paragraph to the “handmade books” of the exhibition:

Figure 8 (left). Front cover of Fanzine, 2007. Artist book of staple-bound photocopied sheets with ink and
dye diffusion transfer print (polaroid) 8½ � 7 in. Edition: 6/10. Whitney Museum of American Art, New
York; Frances Mulhall Achilles Library and Archives, promised gift of The Avant-Garde Reference Files of Bar-
bara Moore. ©Susan Cianciolo. Used with permission. Please see the online edition of Art Documentation
for a color version of this image.

Figure 9 (right). Front cover of Fanzine, 2015. Artist book of machine-stitched bound sheets with ink. 11½ �
9 in. Edition: 12/20.Whitney Museum of American Art, New York; Frances Mulhall Achilles Library, Special
Collections. ©Susan Cianciolo. Used with permission. Please see the online edition of Art Documentation
for a color version of this image.

68. Yoko Ono, Grapefruit (New York: Museum of Modern Art, 1964).

69. Toom Tragel, Baldessari Sings LeWitt (Zurich: Rollo Press, 2009).
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The exhibition also features a selection of handmade books that elaborate upon
the artist’s approach to live performance. Among them are zines made for the
twelve fashion collections Cianciolo produced under the moniker “Run” be-
tween 1995 and 2001 . . . the books tether themselves to a single performative
event, anchored by photography and collage.70

In 2008, K8 Hardy performed at Printed Matter’s 2008 T-shirt Day, utilizing the
store as a runway. She then created the limited-edition zine Fashionfashion PM, Inc.
(Figures 10a and 10b), “a collection of photo collages documenting this event along-
side handwritten meditations on the t-shirt, fashion, and Hardy’s early experiences
as a fashion rebel.”71 Fashion designer Yukinori Maeda, as Cosmic Wonder, debuted
at Paris Fashion Week in 2000 and later expanded his practice. In 2007, he launched
the periodical Cosmic Wonder Free Press with Nieves. His publications are part of his
exploration of installation, community and performance, including Cosmic Wonder Res-
taurant, an interactive performance piece and publication in the form of an envelope
containing loose-leaf photographs, a menu, and a publication. The performance first
took place in 2013 in a community garden in New York. Each visitor was “served” a
performance—music, dance, song, or a poetry reading. Grace Wales Bonner not only
launched her zine at Frieze London 2015 but also “performed” it at the Serpentine
Gallery as part of Transformation Marathon with musicians, who were the sole per-
formers. At the artists’ book store Printed Matter, Cheryl Donegan released a zine that
featured “live drawings” made on site by a fashion illustrator. The zine features her
“fashion-forward” collection Broken Gingham, which was originally performed at NADA
New York in 2015.

concluding thoughts

This article examines typologies of independent publishing in the fashion landscape
and their distribution in art and fashion environments. The printed matter of the fash-
ion industry, such as invitations and brochures, remains insular, distributed freely only
to a select few. The commercial print objects created in the independent fashion sphere
are for sale to anyone aware of the various art and fashion networks that make them
available. In many cases, purchase is possible only in physical spaces such as direc-
tional boutiques, art book fairs, and select online stores. In every case, availability is
limited, increasing desirability.

In this context, the role of the internet needs to be addressed in any discussion of
the fashion industry. Fashion as represented on the internet has enabled people world-
wide to view runway imagery and digital lookbooks, purchase garments and acces-
sories online, and read fashion forecasts on magazine websites and gossip on blogs.
Unlike some of their contemporaries, Arnaud Vaillant and Sébastien Meyer, artistic
directors of Courrèges, have chosen to relaunch the historical house publication Bonjour

70. “Susan Cianciolo, if God COMes to visit You, HOW will you know? (the great tetrahedral kite), May 17–July 12,

2015,” press release, https://bridgetdonahue-media-w2.s3-us-west-2.amazonaws.com/files/NtQPlkckTJOfQ-fGfJ7QNQ.pdf.

71. World Food Books shop, http://www.worldfoodbooks.com/artist/atelier-e-b/.
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Figure 10a. Front and back covers of Fashionfashion PM Inc. Zine by K8 Hardy. Copy is 19/100. ©K8 Hardy.
Used with permission. Please see the online edition of Art Documentation for a color version of this image.

Figure 10b. Spread from Fashionfashion PM Inc. “My aura of presence was imbued upon these t-shirts.” Zine
by K8 Hardy. Copy is 19/100. ©K8 Hardy. Used with permission. Please see the online edition of Art Docu-
mentation for a color version of this image.
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Courrèges as an Instagram account, not a print publication. The internet yields much
information about the subjects of this article, yet it cannot provide access to even one
print object. Only Atelier E.B.’s lookbooks were presented as PDFs, and while most
satisfactory for understanding Atelier E.B’s process and practice, they lack the haptic
qualities of paper and printed forms. In addition, most of the books discovered by in-
ternet searching were sold out, even recent releases.

In the era of the great unbound “book” of the internet, many creatives seek a dis-
crete, bound, or otherwise secured print form rather than one whose content and read-
ership change moment by moment. Material print projects signify permanence, and
in an era of ephemerality and experience, they offer the opportunity for ownership and
engagement with form.

acknowledgments

The author would like to thank several people for their assistance and support: James
Mitchell, with whom I co-organized a session featuring Susan Cianciolo, k8 hardy, and
Francesca Granata at the NY Contemporary Artists’ Book Conference in 2014; Nakako
Hayahi, Benjamin Sommerhalder, Asher Penn, Alin Huma, Ines Kaag, and Desiree
Heiss (Bless); Beca Lipscome and Lucy McKenzie (Atelier E.B.); Raphaël Brobst,
Bridget Donahue, Grace Wales Bonner, Ben Freeman, and Dom at IDEA Books;
Annette at BOM DIA BOA TARDE BOA NOITE; Tamsin at Tenderhooks; and fellow
librarians Farris Wahbeh, Holly Wilson, and Cheryl Costello. Special thanks to Susan
Cianciolo, k8 hardy, and Francesca Granata, who continued to communicate with me
long after the conference. This work was supported by the Faculty Development Fund
at Long Island University Brooklyn.

Print Objects and Fashion Subjects | 253

This content downloaded from 066.171.203.086 on December 07, 2017 07:46:16 AM
All use subject to University of Chicago Press Terms and Conditions (http://www.journals.uchicago.edu/t-and-c).


